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1
Table 1 Situation of information needs to FHoricultural Production and Marketing Groups in
Kaohsiung-Pingtung Area

Situation of information needs

Kind of information )
NO. Percentage
- Cultural Techniques CT 3l 83.6
z Diseasesand PetsControl D PC 3 94.3
3.Fi nancid Management  FM 29 82.9
4.Local Marketing Information LM 31 88.6
5.Foreign Marketing Information  FMI 23 65.7
6.Management Planning MP 3 94.3
7.Farmer Group Operationd  FGO 31 88.6
35 No. of samples 35
2.

Table 2 Degree of information needs to Horicultura Production and Marketing Groups in
Kaohsiung-Pingtung Area

Degree of information needs

Kind of information

sum of weights order
1 CT 106 5
2. D PC 136
3. FM 89
4, LMI 131 2
5. FMI 95
6. MP 123
7. FGO 107

35 No. of samples 35



3.
Table 3 Situation for using different communication methods obtain information to Floricultural
Production and Marketing Groupsin Kaohsiung-Pingtung Area
Kind of information

Communication

method
CT D PC FM (LMI) (FMI) PL FGO
% % % % % % %
No. No. No. No. No. No. No.
1
34 971 34 971 28 800 29 829 20 571 29 829 30 857

AECS
2.

TC 30 857 30 857 19 543 22 629 15 429 21 60.0 21 60.0
3 D 25 714 24 686 15 429 19 543 12 343 19 543 15 429
4,

19 543 16 457 11 314 21 600 15 429 13 371 10 286

Internet
5.

MD 35 100 35 100 32 914 29 829 22 629 30 857 30 857
6.

oD 31 886 32 914 25 714 29 829 24 686 28 80.0 28 80.0

35

AECS Agriculturd Education Communication System
TC Technology Consulation

FD FamDiagnosis

MD Members Discussion

CD Colleagues Discussion



4.
Table 4 Degree for using different communication methods obtain information to Foricultural
Production and Marketing Groupsin Kaohsiung-Pingtung Area

Kind of information

Communication

method CT D PC FM (LMI) (FMI) PL FGO
sum of sum of sum of sum of sum of sum of sum of
weights  weghts  weghts  weights  weights  weights  weights
1
125 2 138 2 105 2 117 1 656 3 113 2 118 2
AECS
2.
104 114 3 48 63 44 57 62
TC
3.
69 83 40 45 3 52 47
FD
4.
50 46 36 7S 53 36 A
Internet
5.
MD 155 1 162 1 112 1 113 2 89 2 122 1 122 1
6.
oD 120 3 114 3 78 111 3 90 1 103 3 9% 3
35 1. 1-5 1~-5
2. 35~175
(@) (100 %) 97.1%
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Table 5 Stuation for using different communication channe on Agricultural Education
Communication System to Foricultura Production and Marketing Groups in

Kaohsiung-Pingtung Area

communication channel

Situation for using

%

No. percentage  sum of weights order
1 Train Lectur A 97.1 138 1
2. Farmer Magazine 31 88.6 124 2
3. Leeflet 20 57.1 60 3
4 Videotapes 15 429 25
5. TV 18 51.4 41
6. Radio 13 37.1 30
35 1
2. 1~-5 1~-5
3. 35~175

@



80.0% 74.3%

( 6

6.
Table 6 Situation for using different Consultation channel on Technology Consultation System
to Floricultural Production and Marketing Groupsin Kaohsiung-Pingtung Area

Situation for using

Conaultation channel %
No. percentage sumof weights order
1 Technology Consultation Center 22 629 81 3
2. Technology Service Team 19 54.3 40
3. Telephone Discussion 25 714 70
4, Office Discussion 26 74.3 82 2
5.
Diagnosis of Specia Problem 28 800 101 1
35 1 :
2. 1-5 1-5
3. 35~175
©)
971 % (88.6 %)
(
7.

Table 7 Situation for using different helper on Technology Consultation System to Floricultural
Production and Marketing Groupsin Kaohsung-Pingtung Area

Situation for using
hel per 0%
No. percentage sum of weights order

1 College Univerdty 19 54.3 59
2.

Agricultura Vocationa High School 12 343 21
3. Expertsof DAIS A 97.1 149 1
4. Expertsof TARI 30 85.7 115 3
5.

Extenson Worker’s of Farmer’s Associations 20 o7l 77
6. Excdlent Farmer 31 88.6 131 2

7. Flower Foundation 12 34.3 31




3 35~175
4
40.0 % (314 %)
( 9

8.
Table 8 Situation for using different retrieva channd on Internet to Floricultural Production and

Marketing Groups in Kaohsiung-Pingtung Area

Situation for using

retrieval channd %
No. percentage sum of weights order

1
. , 14 40.0 58 1
Market Information Retrieval System
2.
10 28.6 40 2
Agriculturd Information Retrieval System
3. B.B.S 7 200 21
4 WW.W. 1 314 33 3
5. Internet Marketing 8 229 22
35 1 1~5 1-5
2. 15~75
3. 15
5.
@

(100%)  97.1%

(9



0.
Table 9 Effects of different communication channel on Agricultural Education Communication
System to Horicultural Production and Marketing Groupsin Kaohsiung-Pingtung Area

Effects of communication

communication channel %
No.  percentage sum of weights order

1 Train  Lectur A 97.1 147 1
2. Farmer Magazine 35 100.0 138 2
3. Leaflet 24 68.6 78 3
4 Videotapes 20 57.1 66
5. TV 24 68.6 61
6. Radio 20 57.1 45
35 1 )
2. 1~-5 1-5
3. 35~175
2 88.6 %
829 %
(10
10.

Table 10 Effects of different Consultation channe on Technology Consultation System to
Floricultural Production and Marketing Groupsin Kaohsiung-Pingtung Area

Effects of Consultation
Consultation channel %
No. percentage sum of weights order
1 Technology Consultation Center 29 829 119 1
2. Technology Service Team 24 68.6 99 3
3. Telephone Discussion 25 714 68
4. Office Discussion 27 77.1 89
5.
Diagnosis of Specia Problem 3t 886 wr 2
35 1
2. 1~5 1~5
3. 35~175

© 714%



60.0 %

( 1
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Table 11 Effects of different retrieval channd on Internet to Floriculturd Production and
Marketing Groups in Kaohsiung-Pingtung Area

retrieval channd

Effects of retrieva

%

No. percentage sumof weights order
1
, , 25 714 110 1
Market Information Retrieval System
2.
, . , 21 60.0 87 2
Agriculturd Information Retrieval System
3. B.B.S 12 343 41
4 W.W.W. 16 457 55
5. Internet Marketing 15 429 57 3
35 1
2. 1-5 1~5
3. 35~175
1
88.6 %
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Agricultural Information Communication of Floricultural
Production and Marketing Groupsin Kao-Pin Area

Yung-Hsin Lin'

Abstract

The purposes of this sudy are to explore the agricultura information needs,
information source and information usage of FHoricultura Production and Marketing
Groupsin Kao-Ping Area
There are severad mgjor discoveriesin the research

1.The mgjor information needs of the group belong to Diseases  Pets Control and
Management Planning.

2.0vedl spesking, The study indicated that the main information source of
Floricultural Production and Marketing Groups were obtained from Members
Discusson  Colleagues Discusson and Agricultura  Education  Communication
System, Internet was less usage than other method.

3.The training was consdered is the main use method for Agricultural Education
Communication System; The Diagnosis of Specia Problem was considered is the
main consultation channel for Technology Consultation System, experts of DAIS was
magor helper. The Market Information Retrieval System was considered is the main
use method for Internet.
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