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The Marketing Problems and Solutions to
Tropical Agricultural Products

Lee Tzong-Ru

National Chung-Hsing University Channel

ABSTRACT

As a member of WTO, we need to catch this great opportunity to export our
agricultural products to foreign countries.

Therefore, we need to have the integrated strategy to build the multiple
channels overseas. In domestic markets, we need to use strategic alliance concepts
to increase our competitiveness of our agricultural products.

Key words: Export, SWOT, Marketing, Strategic, Alliance
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